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Arrivalist Clients & Partners

e Brand USA
e 34 US States
e 90+ Cities

 4ofthel0Largest US Theme Parks

e 3rdLargest Casino in the US

e 10+ Travel & Tourism Attractions

 US Airports

* International destinationsin
Canada, Asia Pacific, South
America and the Caribbean
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Rapid Development Case Study: The Daily Travel Index

Begin 1:1 outreach to clients.
* We learn:

» No measure of how bad things are
» No metric to track recovery

Launched the Daily Travel Index

Dasty Traved Index

Doy of Wesk Change Week over Week Change

Daily Travel Index Spreads via WOM-Web traffic up 300+%
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On-Going Media Coverage
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AOT expects those statistics will increase even more now that Arizoea pools and
Apas are apen.
The office also redessed new statistics showing that Arizonass are ever so slightly
gaining confidence to travel by car. The Arrivalist Dally Travel Index, which

this data theough the
car by Arizonans to destinations of more than 50 miles away.
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36.8 Million Americans To Hit the Road for Fourth
of July

CIEIEN o ewswire 2w 24 2000

Travel Data Compasny Predicts indep
Road Trip Event So Far This Year

Day Will Be Biggest

NEW YORK, June 24, 2020 /PRNewswire/ -+ Using data from its widely-adopted
Daily Travel Index, travel data company Arrwvalst is predicting that Americans will
take 36,8 milkon road trips over the Fourth of July weekend, making
Independence Day the biggest road trip event 5o far this year. Compared to the
American Automobile Assocation's (AAA) travel prediction last year, road trip
travel will be down 11 percent from the 41.1 milion travelers AAA predicted in
2019
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Going Live Today: The Daily Travel Index

Daily Index YoY Last 7 Days YoY Last 30 Days YoY
-42.0% -20.3% -12.3%
Aug 29, Saturday Aug 23 - Aug 29 Jul 31-Aug 29
Show Period: Show View:
Year to Date v Daily v |
Year
B 2020
2019
Home State
(A1)
AK
AL
Year to Date AR
Avg Index
V| AZ
CA
co
0.99 cT
0.75 Cance Apply
®
2019 2020 Janl Mar1 May 1 Jull Sep1l Nov 1 Janl

Date




Georgia’s Daily Travel Index Leading the National Index

Daily Index YoY Last 7 Days YoY Last 30 Days YoY
-36.0% -20.8% -9.8%
Aug 29, Saturday Aug 23 - Aug 29 Jul31-Aug 29
Show Period: Show View:
YeartoDate v | |Daily v

Year
B 2020
2019

Home State

CA
Cco
cT
DC
DE
FL
GA
HI
IA
Cance Apply

Year to Date
Avg Index

0.98

0.76

2019 2020 Janl Mar 1 May 1 Jull

Sepl Nov 1 Janl

Date



It is Also Multi-Dimensional and Precise
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Legend
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Arrivalist Data Answer The Fundamental Questions About
Visitation To and Within Georgia

HISTORK
HEARTLAND

GEORGIA™S
COAST




In 2019, More than 8in 10 Trips Arose from Residents of
Georgia and Its Touch States

\

% of Total Arrivals
47.5%
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10.1%
8.1%

6.7%
l 1153
Georgia Florida Alabama South North Ten
Carolina Carolina
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17.8%

e Rest of US
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4 in 10 Georgia Visitors Spent at Least One Night on Each 2019 Trip |.z—

45.3% -

—N A
Day Trips

58.7% 41.3% 1 Days, 17 Hours

54.7% (overnight)

o

Overnight Trips ‘.--t A w
\ D s A o o
2 Days .. ’
] ‘W‘
|
Avg. Length of Stay 33.7% 66.3% 2 Days, 2 Hours
(Overnights) (overnight)

®
Date Range: 1/1/2019 - 12/31/2019. Primary Visitation only :




Atlanta Residents Were Responsible for 1in 4 Trips to Georgia @
Destinations in 2019

Origin DMAs by Volume Origin DMAs by Length of Stay

Yet They Stay 12 hours Less On Their Georgia Trips, On Average.
So just how importantis the visitor from Atlanta in volume terms?
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Though 61.8% of Trips from Atlanta Residents are Day Trips, They
Still Comprise The Greatest Share of Overnights in the State.

2019 Balanced Panel Trips by DMA

Atlanta Macon Savannah Jacksonville Greenville Birmingham Augusta Columbus (GA) Albany (GA) Chattanooga

m Day Trips m Overnights
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In 2019*, digital media was associated with a 98.0% Arrival Lift ™
compared to a similar control group.
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This means paid and owned media moved the needle, and they will this year, too.
August 1 - December 31,2019
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Stay Lift ™ - Exposed visitors stayed nearly 6 hours longer in the Q
state on their trip.

Hours on Georgia Trip

+ 6 Hours
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Control
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Question

Current Capabilities (A3)

Planned (A4)

Who (anon)?

Origin State and DMA
Repeat or New
Local or Non-Local

Demographics
Zip Code

When?

Day of Arrival
Seasonality

Daily Arrival Frequency
(Drive)

How Long?

Length of Stay
Minutes or Unique Days

Where?

Primary Destination
County Visited
City Visited

Zip Code

What?

Points of Interest/Region Visited

How?

Fly or Non Fly

Daily Travel Intelligence

Why?

Media Exposures/Creative Attribution
Event Measurement
POl Measurement, Seasonality

Enhanced channel
capabilities
(Device-based tracking)

How Often?

Repeat Visitation




