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Georgia travel spending fell dramatically, but has been improving
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And Georgia is recovering at a faster rate than the US
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Nevertheless, travel spending losses are approaching $10 billion
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…with implications for state and local government
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Weekly Room Demand: First Decrease Since 4/11
Total U.S., by Week
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TSA Count Growth Fluctuates Around the “0 %” Line
TSA Checkpoint Count, Week over Week, from 4/18
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Class Performance: Low Price Point = High Occupancy
Total U.S., Occupancy %, week ending August 22
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Location Performance: Three Locations with 50%+ Occ
Total U.S., Occupancy %, week ending August 22
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Segmentation: National Group Occ Still at 3.8%
Total U.S., Segmentation KPIs, % Change, week ending August 22 

Transient Group
Occupancy -45.7 -80.3

ADR -16.1 -25.7
RevPAR -54.4 -85.4



Economic indicators that matter



Q2 GDP: Historic and meaningless

Quarterly GDP numbers are expressed as 

an annualized rate (i.e. if conditions were 

to persist for 12 months).

Not annualized, GDP has fallen 10.6% 

over the past two quarters.



Historic

Contraction over Q1 and Q2



Jobs recovery has paused



1.8 million jobs added in July; still down 13 million jobs 
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This represents a massive income loss
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Unemployment claims remain high (base of 30 mn)
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Retail sales are back above their pre-pandemic peak



Our forecast



US recovery should continue into 2021 but will remain below par

Risks are skewed to 
the downside
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Growing pessimism for small businesses
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Oxford Scenario Service Outlook

Five global scenarios: (US GDP in 2020 and 2021; probability)

• Baseline forecast (-4.2%, 3.9%; 40% probability)

• While growth bounces back following a peak in infections and lockdown stringency 
in Q2 2020, the COVID-19 induced recession in the first half of the year has some 
lingering costs for global GDP.

• Recovery fades amid renewed wave of infections (-4.7%, -6.4%; 20% probability)

• A second coronavirus wave results in renewed lockdowns, with persistent public 
health concerns weighing on confidence and activity in the medium term.

• Scientific advances speed up return to normal (-3.3%, 5.4%; 20% probability)

• Restrictions are eased more quickly, facilitating a more rapid recovery and limiting 
permanent damage on the global economy.



…but easing of lockdowns will release stimulus impact

Debt-to-GDP ratio will 
rise above 100% for 
the first time since 
WWII



Income & savings were supported by fiscal aid
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Rebound in spending supported by savings
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High income earners least impacted by the crisis
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Anatomy of a travel recovery

Return to 

“normal” 

volumes: 

target 2023
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Destination performance will largely hinge on exposure
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But historical mix is only 

part of the story. 

Ability to transition to 

new markets will be key 

to accelerating recovery.



What happens if all international travel stops? Domestic opportunity
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US hotel room demand: 3-year recovery period (2023Q3)

Compares to 2 years after 
GFC…

But we start the timer in 
2021Q2 in a post-
pandemic world

However, next year will 
recover to 81% of 2019 
demand levels

Room demand: US
Quarters relative to trough, level relative to prior peak

Source: STR; Tourism Economics
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Georgia room demand will be whole in 2023

Baseline outlook: 
2021 will recover to 
90% of 2019 demand 
levels

And 2022 will reach 
96% of prior peak
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Georgia room revenue will take a bit longer

The baseline outlook 
anticipates 2021 will 
recover to 80% of 2019 
REVENUE levels
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But no sector has been hit as hard at travel
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…but now represents more than a third of all jobs lost
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Key guideposts for the next 18 months

• Recovery has begun (notwithstanding the risks)

• Economic recovery has plateaued but will accelerate as virus is contained 

• Georgia hotel demand will approach normalcy in the second half of 2021 with 
full recovery in 2023

• Market-level recovery timeline will be largely a function of:
1. Pandemic developments

2. Ability to pivot to recovering markets

3. Capacity of destination marketing

• Risks exist on both sides of this forecast. But recovery is inevitable.



This should not be controversial



Rebuttal and counterargument

“

“yes” 

- Unnamed author
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