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I’m Jenny









5.5 Million +
Total Social Media Followers



Organic social media is not dead, 
it’s difficult.





Content uploaded to the internet per second:

📧📧 3,400,00 emails sent

💻💻 54,777 Facebook posts

🤳🤳🏾🏾 1,100 photos uploaded on Instagram 

📹📹 One hour of video uploaded on YouTube



Don’t worry about industry best practices.
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Worry about optimizing your content.



● Use high resolution images.
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You have 3 scrolls to convince 
people to follow you. W hat story 
are you telling them in 3 scrolls of 
your feed?

My 3 scroll rule
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● Use high resolution images.
● Select compelling thumbnail images.
● Provide captioning with every video.
● Use alternative text with every image.
● Upload videos natively.
● No funny crops in your images.
● Cater the content to each platform 

audience
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● Use the hashtag convention of each 
platform, if there is  one.

● Use platform vernacular.
● Follow the general conventions on each 

platform.
● Utilize/experiment with all of the features 

available to you on the platform.

Content optimization: 



Underutilized 
features



Underutilized features:

● Pin content
● Add location tags
● Call to action buttons
● Create playlists
● Create X (formerly Twitter) lists
● Stickers
● Any and all the real estate platforms give you



It’s all about your audience’s 
experience.



Then you observe and learn from 
what’s working and what’s not 
working. 





Metrics
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Metrics:

● No one else can tell you which metrics are 
important to you.

● You want to look at the same numbers regularly 
and over a long period of time.

● Familiarize yourself with your averages.
● You will start to spot patterns, trends, and 

outliers.
● W hen you notice one, do some “digital detective 

work.”



Digital detective work:

● W hy is this post so popular? 
● W hy is this underperforming?
● W hat is  the pattern?
● Can I repeat it or is  it an anomaly?



Evidence based content



🙌🙌 Do more of what works.

🛑🛑 Stop doing what doesn’t.





● Finding your audience.

● Determining the best 
platform for your needs.

● Creating a posting 
process.

● Building a foundation to 
grow your online 
community!



Thank You! 

You can find me: 
@TheJennyLi on X
/JennyLiFowler on LinkedIn
Jenny Li Fowler on Instagram
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