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Ellen Davis

Executive Vice President,
Business Strategy and
Industry Engagement
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U.S. Travel's Three Strategic Priorities

Demonstrate that Help People Get Provide Value to
Travel Is Essential from Point A to our Members
Point B




Travel 1s Essential
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Travel’'s Economic Impact: Georgla

U.S. TRAVEL

AS SOCIATTIO N®




Bullding
ongressional
Champions

U.S. TRAVEL

AS SOCIATTIO N®




Creating a Compelling
Travel Narrative
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Seamless Travel
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Travel Isn't Seamless — Yet

How We Get There:

Visas customs

Ease of
Travel




MISSION:
Grow Travel To and Within the U.S.
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Overall U.S. Competitiveness Score

Country Score Rank Country

T United Kingdom 72/100 10 Thailand 52/100
2 France 66/100 11 Australia 51/100
3 Turkey 65/100 12 Brazil 50/100
4 Italy 61/100 13 Saudi Arabia 50/100
5 Canada 59/100 14 South Africa 49/100
6 UAE 59/100 15 Mexico 49/100
7 Spain 58/100 16 Singapore 47/100
8 Germany 54/100 USA

9 Greece 52/100 18 China 47/100
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MOST DESIRED
DESTINATIONS

UNITED STATES
SPAIN

FRANCE

ITALY

CANADA

JAPAN
AUSTRALIA
MEXICO

UNITED KINGDOM
GREECE

Source: Future Partners
(Januar y 2023)

TOP VISITED
DESTINATIONS

FRANCE
SPAIN

#3 UNITED STATES

ITALY

TURKEY

MEXICO

UNITED KINGDOM
GERMANY
GREECE

CHINA

Source: Tourism Economics
(2023 Forecas t)




INTERNATIONAL COMPETITIVENESS:
SPENDING IN USD

INTERNATIONAL VISITOR SPENDING IN 2023*
% OF 2019 LEVEL (USD)

‘o us. I 31
W France I 116
W vexico I 1259
‘3 Uk I 117
W seanN I 127+
% creece I 118
« uAE I 1112
v TURKEY [ 164

ased on Q1-Q3 historic database SOURCE: Tourism Econom ics




Commission on Seamless and Secure Travel
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ommission
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Report FiIndings and Recommendations
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Providing
Value to Our
Members




STANDARD HYBRID

C ANTA e l—lllton CityPASS @ Tripadvisor
B> - -
ISNEP jetBlue 2 Expedia
ASSOCIATION ALLY
@
All e ). souUTH _
AHLAIL P800 > " gsa
(() IDEMIA Freeman
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Becoming Informed and Engaged
with U.S. Travel

U.S. TRAVEL

AS SOCI1LATION®




IPW: Driving $5.5 Billion in Travel Every
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IPW: Critical to the Growth of
Overseas Markets
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Leveraging IPW for Georgia Tourism Growth
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Engagement with U.S. Travel

Join U.S. Travel Build Visibility Help us Unite
Through U.S. the Industry

Travel Programs




Ways to
Get Involved

TravelPAC

U.S. TRAVEL ASSOCIATION

Travelweorks

AMERICA

U.S. TRAVEL
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Sigh Up for Updates
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.S. Trav

Stay in-the-know with all things
travel. Sign up for the new U.S. Travel
Association SmartBrief today.




THANK YOU

For Your Commitment to Travel
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