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Who’s Here Today!



Why Destination 
Optimization?

OUR PERSPECTIVE

We help destinations provide 
value to community businesses 
through education and training 
and promote a positive visitor 
experience across major 
travel-planning platforms.



The Destination Optimization Program provides 
value to community businesses through education 
and training and promotes a positive visitor 
experience across major travel-planning platforms.

Is strengthening your 
relevance & impact in the 
community a focus of your 
destination’s strategic plan?

Destination Optimization Program
Presented by Miles Partnership 

WHAT TO EXPECT

Elevate the Destination’s 
Digital Footprint

Upskill & Empower 
Local Businesses

Track Meaningful 
Improvements

Build Consumer 
Confidence

Connect Your Community 
With Your Strategic Plan

PROGRAM HIGHLIGHTS

Activation Program
Priority action items identified & addressed 
to improve completeness & visual appeal

Local Business Training & Support
Training workshops, online learning & one-on- 
one consultations with program specialists

Comprehensive Destination Audit
Local business & destination evaluated 
on primary travel-planning platforms

FOR MORE INFORMATION CONTACT:

Kim Palmer, Program Director 
Kim.Palmer@MilesPartnership.com

DID YOU KNOW?
An up-to-date Google Business 
Profile is 70% more likely to bring 
customers into a business?

Grab 
a time 

here!



Today’s Google Search 
Results for Travel



Today’s 
Travel Search 

Results

➔ Primarily Mobile

➔ More Visual + Video

➔ More Transactional

➔ More Inquisitive



Smartphones are the new 
concierge…Travelers most 
frequently use their mobile devices 
to research activities or attractions, 
to locate shopping areas and 
restaurants, or to look up directions.

 Think with Google: How smartphones influence the 
entire travel journey in the U.S. and abroad



More Visual 
Results



More Visual 
Results



More Visual 
Advertising

➔ Recently Added!

➔ Photo + text 

➔ Links to website



Short Form 
Video in 
Results

Visible on mobile only

Destination, Things to Do, Dining Searches

Sources include YouTube Shorts, TikTok, Facebook



Short Form 
Video in 
Results

It’s all about  SEO-friendly:
● Video titles
● Descriptions 
● Hashtags 

Things that help: 
● Text on the screen
● Voiceover
● High view count
● High interactions 



YouTube 
Shorts DMO 

Cohort

Nature Does Best

Viral Music Isn’t As Huge

People = Positive

Voice + Text Keep Attention

Diverse Shots = Views

Short Videos Hold Attention



Emphasis on 
Conversions



Emphasis on 
Conversions

Things to Do Ads

Appears in destination & 
“things to do” searches in 
markets with critical mass 
of tours available

PPC ad unit primarily 
featuring Viator, Get Your 
Guide, Groupon and other 
major aggregators



Emphasis on 
Conversions

Attractions Tickets

Link directly to your 
online booking page 

Must be for general 
admission tickets, not 
tours

Other suppliers may 
appear, but Official 
Tickets are given 
preference in ranking



Emphasis on 
Conversions

Booking & Ordering
for Restaurants

Connect with Open Table 
or Resy 

Provide links to online 
ordering, whether 
through your own site or 
third parties



More 
Inquisitive

Discussions & Forums 
What conversations are happening & can you contribute

People Also Ask
Great source of content strategy ideas



What is Google’s 
AI Overview (AIO)?





 May 2024: 
 SGE Leaves the Lab



 Big Debut, Fast Rollback 
(Don’t eat rocks)



 Travel Searches
 Largely Left Out



Until We Start
Asking Questions





 Great SEO Still  
 Wins the Game



» E-E-A-T

Experience 

Expertise 
Authoritativeness 
Trustworthiness 



Optimizing 
Content

Address content in a meaningful way by identifying 
where AIO will impact the buying process. 

If you’re targeting the keyword ‘Where to stay on the 
Georgia Coast’ consider what related topics matter 
to your audience:  

● Factors considered when selecting 
● Types of lodging to choose from 
● Accessibility to local attractions 
● Transportation and getting around the area  



What’s New Across 
Other Planning Platforms



Tripadvisor 
+AI

➔ Review Summaries

➔ Experience Descriptions

➔ Itinerary Builder







It is estimated that between 54%-57% of iOS users 
in the US are using Apple Maps on a monthly 
basis.

» Review Site Integration: Apple pulls reviews 
and photos from sites like Yelp, Tripadvisor and 
Booking.com

» User-Content: Just like Google Maps, users can 
contribute images and business information like 
hours

DON’T OVERLOOK THE 
IMPORTANCE OF APPLE MAPS



What Are 
Apple Maps 

Guides?

➔ Unique, inspirational 
content:  POI-focused 
lists by theme 

➔ Integrated into Apple 
Maps in-app, mobile & 
desktop (new!)

➔ Geographically relevant 
to device location or 
search 



Promoting Your Destination
with Apple Maps Guides
Miles Partnership Blog



AllTrails 
Opportunities

65m active user accounts and 1B miles of user recordings on trails



AllTrails 
Opportunities

➔ Tap Into Trail Data 

➔ Improve Descriptions

➔ Add Missing Trails



Today’s Session
Key 
Takeaways

➔ Explore your market online though your 
customers’ eyes (regularly!)

➔ Optimize your short form video & 
photography to be discoverable

➔ Encourage local businesses to integrate 
transactions, add fresh content & engage 
with customers

➔ AOI is iterating at a rapid pace - more to 
come for travel & tourism! 
(Keep up the good SEO)



The Destination Optimization Program provides 
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Is strengthening your 
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